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« & CONSUMER COMMUNITY

Yowur Owan Punclase Stop

Mok A Diffresce Tpether

No: 44/460-A, Nochiparambil Building, Opp. Kaloor Bus Stand,
Kaloor P.O, Ernakulam Dist, Cochin - 682017

Mob: 9037004401 / 8086744441
E: support@consumercommunity.in www.consumercommunity.in
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Consumer Community Consumer Brand

model, system, brand,
success, strategy
management, rewards,
advantage, solution
business, customer,
analytics, points, discount,
programs, relationship
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Yaur Owan Parcliase Stap




Merchant Terminal

Handheld POS Terminal Cashles Payment Solutions
Aplication:

1. Micro-paymentsolutions for tansit (bus, MRT, LRT);
2. Micro-paymentsolutions for taxi;

3. Micro-paymentsolutions for motring (ERP, parking);
4. Micro-paymentsolutions foretail (Super market, sore, theatr) and other
services.

Features:

1. Suport paer sliprintg

2. Large dat storage capcity

3. Multifunctional conditons for query and staistcs

4. Variouswitching modes of consumption

5. Downloadathru GPRS instanly, with god stabilty

6. Dat asociated, ultravioletight for money detcing

7. Smal, portable, multifunctional, fast operation

8. With specialzed big capcity Li-polymer batery, over 20 hourstandby time

YOUR BENEFITS AS A CONSUMER COMMUNITY LOYALTY MERCHANT
® GAIN NEW CUSTOMERS AND COMPENSATE DEFICITS!

® HIGHER CUSTOMER FREQUENCY AND HIGHER AVERAGE SALES

® MORE EFFICIENT CUSTOMER LOYALTY

® REDUCED COSTS

® ADDITIONAL INCOME FROM SALES THAT HAVE BEEN MADE SOMEWHERE ELSE!

® EXCLUSIVE MULTI CHANNEL MARKETING

® PLANNING CERTAINTY AND STABILITY FOR YOUR ENTERPRISE

YOUR BENEFITS AS A CONSUMER COMMUNITY LOYALTY CONSUMER

® THINK YOU KNOW CONSUMER COMMUNITY? WHAT YOU DON’T KNOW ABOUT US
MAY SURPRISE YOU. DISCOVER ALL THE “REAL POSSIBILITIES.

® THE WORLD’S GREATEST LOYALTY PROGRAM WILL SOON BE IN YOUR HANDS.

e A MEMBER OF OUR TEAM WILL CONTACT YOU SHORTLY.

® GET STARTED WITH CONSUMER COMMUNITY.

e CONSUMER COMMUNITY MEMBERSHIP FREE OF COST.

Your business is a community. Consumer community keeps you connected!!!
Cloud based loyalty program for small business.

Without this program did not know much about our customers.

Loyalty is a people business.

Successful loyalty marketing strategies need the power to engage your customers, make them
interact with you and take them on a journey to brand loyalty and advocacy.

We know how to bring customers and brands closer together to achieve a more emotional connection
and greater commitment. It’s all about capturing the hearts and minds of your customers in a way that
drivers incremental revenue and profitability for you.
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